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About Me

3 entrepreneurial 
projects:

1 successful 

(co-founded Skapto)

1 failed

1 in progress

4 years at a digital 
marketing agency

Knoway - full-service digital 

marketing agency

Awarded Web Marketing 

Agency of the Year for 

2012, 2013, 2014 and 2015 

at the Bulgarian Web 

Awards

8+ years leading 
marketing teams

Lidl

Carlsberg

Telenor

Mebeli Videnov

2 kids



What is content

Content marketing is a strategic marketing approach focused on 
creating and distributing valuable, relevant, and consistent content to 
attract and retain a clearly defined audience — and, ultimately, to 
drive profitable customer action.

contentmarketinginstitute.com

http://contentmarketinginstitute.com


Types of content



What is the difference between Creative and Content?

Basically, content marketing is the art of communicating with your 
customers and prospects without selling. It is non-interruption marketing. 
Instead of pitching your products or services, you are delivering information 
that makes your buyer more intelligent. The essence of this content strategy 
is the belief that if we, as businesses, deliver consistent, ongoing valuable 
information to buyers, they ultimately reward us with their business and 
loyalty.

www.contentmarketingworld.com/what-is-content-marketing/

https://www.contentmarketingworld.com/what-is-content-marketing/


Conclusion:

Content in digital marketing is considered the dissemination of non-intrusive information. Which 
could be copy (text), visuals (infographics), free reports, video (tutorials), etc.

Content Marketing is the antipode to the traditional marketing tendency to produce commercials 
that yell “Buy me! Buy me!”.

It is the belief that by giving people added value (e.g. valuable information) you will bring them closer 
to you and your business much more effectively VS. just trying to promote your product (advertising).



What if there is nothing we can teach, 
educate or inform about...

CC: https://www.youtube.com/watch?v=lqT_dPApj9U

D: https://www.youtube.com/watch?v=XjJQBjWYDTs

H: https://www.youtube.com/watch?v=ZqbI0sqNe8o

C: https://www.youtube.com/watch?v=tKqJ9J1THaU

Creativity and 
Emotions

https://www.youtube.com/watch?v=lqT_dPApj9U
https://www.youtube.com/watch?v=XjJQBjWYDTs
https://www.youtube.com/watch?v=ZqbI0sqNe8o
https://www.youtube.com/watch?v=tKqJ9J1THaU


Content Strategy

Google's 3H Model

Hero:
The big, tent-pole events that are designed to 
provide a massive step-change to your audience 
growth

Hub:
Regular, scheduled content that provides a reason 
to subscribe to a channel and return on a regular 
basis

Hygiene:
Your channel's basic, always-on videos.
E.g. tutorials that answer the most popular 
search queries in your content area

https://www.thinkwithgoogle.com/marketing-strategies/video/schedule-your-content/

https://www.thinkwithgoogle.com/marketing-strategies/video/schedule-your-content/


Effectiveness

*Quality



https://twitter.com/contagious/status/804271420255731712

https://twitter.com/contagious/status/804271420255731712


Is there a formula for great content?

GC = Relevant + Differentiating



Let's talk 

about 
smoothies



What can you do in terms of content with such 
an ordinary product?

Website:

• Landing pages with some campaigns and engagement mechanics

• Blog articles - informational, product-oriented, health and nutrition, recipes

Sponsorships and events - web content, social media, NLs, etc.

Social Media presence with some posts, stories and product photos

Video content – how it’s made videos

Influencers & OL collaborations

Newsletters

POSMs with product benefits in the stores



Let’s see what those guys did



ALL THAT. 

AND THEN SOME.

Website:

• Landing pages with some campaigns and engagement mechanics

• Blog articles - informational, product-oriented, health and nutrition, recipes

Sponsorships and events - web content, social media, NLs, etc.

Social Media presence with some posts, stories and product photos

Video content – how it’s made videos

Influencers & OL collaborations

Newsletters

POSMs with product benefits in the stores



Social 
Media 
CHAMPIONS

Innocent is very active on the main social media platforms - Facebook, Twitter, Youtube, 
Instagram, Linkedin, Flickr, Pinterest.
They have very high levels of interactions and engagement in all of them. Thus, building brand 
preference through content.



Social Media 
Champions



Packaging

(as a content 
channel)

That was one of 
their first content 
channels – they 
noticed the blank 
white space and 
decided to make 
use of it.



Charity Causes

Charity has been a big part of the company story since the beginning. 

It is a big part of the brand story and content strategy.



404 page

Who thought that this could be a content channel?



404 page

Who thought that this could be a content channel?



Website

• press snippets

• charity

• business awards

• sustainability

• previous advertising campaigns

• a blog

• books

• videos

• and tons and tons of other, otherwise boring 
content, made relevant through humour

https://www.innocentdrinks.co.uk/things-we-do-

for-the-planet/sourcing-stories

https://www.innocentdrinks.co.uk/things-we-do-for-the-planet/sourcing-stories


So did they use the formula?

HUMOR 

= 
RELEVANCY

TONE OF VOICE & BRAND PERSONALITY 

=
DIFFERENTIATION



Questions



Diamond Partners



Organization Partners

https://business.1forfit.com/
https://startup-masters.com/
https://etienyanev.com/
https://valchanova.me/
https://abcbg.com/
https://www.bookmark.bg/
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▪ This course (slides, examples, demos, exercises, homework, 

documents, videos and other assets) is copyrighted content

▪ Unauthorized copy, reproduction or use is illegal

▪ © SoftUni – https://about.softuni.bg

▪ © SoftUni Creative – https://digital.softuni.bg

License

© SoftUni Creative – https://about.softuni.bg. Copyrighted document. Unauthorized copy, reproduction or use is not permitted.© SoftUni Digital – https://about.softuni.bg. Copyrighted document. Unauthorized copy, reproduction or use is not permitted.

https://about.softuni.bg/
https://creative.softuni.bg/
https://about.softuni.bg/
https://about.softuni.bg/


▪ SoftUni Digital – High-Quality Education, 
Profession and Job for Designers

▪ digital.softuni.bg

▪ SoftUni Digital @ Facebook

▪ https://facebook.com/SoftUniDigital

▪ SoftUni Digital Forums

▪ softuni.bg/forum/categories/116/softuni-
creative

About SoftUni Digital

https://www.facebook.com/SoftUniDigital
https://digital.softuni.bg/
https://creative.softuni.bg/
https://www.facebook.com/SoftUniCreative/
https://softuni.bg/forum/categories/58/softuni-digital

