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1. Personal branding - definition
2. First steps in building your brand
3. Community management

4. Content creation & copywriting
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=  ETuneH AHeB e yacT oT gurntanHmsg ekmn B Atos, IT
nnaep B AMruTtasiHaTa TpaHchopMaLms.

=  3aBbPLUMJI € MarncTbp Mo AUTrMTaNIEH MAapPKETUHT
n coumnanHmn megmnm koM Sheffield University,
noJiydaBa AONbJ/IHUTE/IHA cneumanm3laums Ypes
Cambridge University, HEC Paris u Franklin Covey.

= [IpenopaBa AUrUTaseH MapKETUHT U COLUMANHU
Meaunn Ha CTYAeHTU B Bbarapusa n yy»kbuHa.

=  MoTo: Break Your Limits. Live Your Brand.
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“Your brand is what
people say about you
when you're not in the
room.”

- Jeff
Bezos,

CEO,
Amazon
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“If people like you they'll
listen to you, but if they
trust you they'll do
business with you.

- Zig Ziglar
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= Personal branding - how you promote yourself and your
career to others on social media.

= Reputation - more about what you are doing and how
people perceive that.
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= Build trust and credibility

= Become a renown expert/’go-to person”

Attract new business and partners

Control your career

Influence opinion

And... monetize (affiliate)
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= Sell your products & services

= Promote other products & services
= Create & sell online courses

= Speak on live events

= Coaching

= Affiliate marketing

Membership program
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Value Proposition Drattal

_ = What... do you offer?
~ - To whom... do you offer?

» Added value... what makes you stand out?
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| am a marketing practitioner in B2B, with
great knowledge in digital ads.
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€ C O @ amyportertield.com * 00 T & 4 O °

AMY PORTERFIELD HOME DODCAST  ABOUT AM EARNWITHAMY TOOLSOFTHETRADE  CAREERS

Hi, 'm Amy.

I teach business owners, educators and
entreprencurs the profitable action steps
for building a highly engaged email list,
creating online training courses, and
using online marketing strategies to sell
with ease.

[Epecevs | d
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Kim Garst Do

KV

ABOUT BLOG SPEAKING PRODUCTS CONTACT MEMBERS

| HELP ENTREPRENEURS
START AND BUILD A

PROFITABLE BUSINESS.

Kin
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Specific Measurable Achievable

Relevant Time bound = SMART
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I'd like to change my career path from Sales to
Business Analytics in the next two years.

To get contact with 10 choreographers till
summer 2020.
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= All you need is 1000 “true fans”

= 1000 true fans - 100$ a year - make a comfortable living
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Facebook vs. Linkedin Do

https://www.stayingaliveuk.com/blog/2016/8/have-you-
ever-compared-facebook-groups-vs-linkedin-groups-
infographic

Old, but still the winner is Superman
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Answer guestions *

Rate My Cat

—— el
o == g Private group - B0K members

Your membership is pending approval

Answer these questions from the group admins. to befp them review
your request to fin, Only the admins and moderators will see your
ANEWETS,

| will read the pinned rules, and guldes and understand e
that no negathvity towards another member of thelr cat is
allowed

Yo c2n choose one aption

(@) ves

O e
How many cats do you have? If not, how many cats do you s

Do not enter your password or other sensitee
mformation here, seen if youdre asord 1nbyrthe Cancal m

Hate My Cat admins,

How many cats do you have? If not, how many cats do you
know?

Write an answer..

I love cats!!

You Lan choose one ophion
—_
®) ves

ONn

O ‘Why would you even have the option for no

Answer questions x

Rate My Cat

* Ctemmenl @ Private group - 8.9K members

Group rules
Group members agree to follow these rules:

| agree to the group rules

1 No advertising or spam

Advertising is not permitted unless with specific permission from admins

2 Mo hate speech, bullying or political discussion
Bullying of any kind is not tolerated, including but not limited to comments
about race, religion, culture, sawual orizntation, gender oridentity, or... See
more

3 No selling of rehoming of cats
We do not permit the selling or rehoming of cats in this group nor do we
encourage breeders as there are hundreds of rescues out there, No posting
thr... See more

4 Do not treat the page as a vets!
We are NOT experts on cat health and you should always prioritise taking

wnnr rat ta A vet. We cannot diannnse wour cat and we take nn resnonsibilite

Do not enter your password or other sensitive
information here, even if you're asked to by the  Cancel m
Rate My Cat admins.



New redesigh welcome post

SoftUni

Digital

Create Post

X 08t
Tina Santos
| B The Locally Grown Ol @ | | @ Scteiie

Let's welcome our new members!|

X
22 New members

13312090

o Purwanti, Joseph Lyons and 20 other
new members

# Edit tagged members

1. 2 3 %5 67T 8 9 0
qwer r tyuiop

g Nd ¥ gt h F oK)

 Z x ¢ V. b nmaeaE

Welcome new
members
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Personalized
message for new

i ,,'“ V@ members

%

Wl

Welcome, Evan

Hi! I'm Alessia, one of the admins of The Locally
Grown Chef, a group dedicated to sharing recipes
that use locally sourced ingredients, no matter
where you're located. As a new member, we
encourage you 1o introduce yourself and share
your favorite farmer’s market ingredients. Happy
cooking!




Announcements

& g YogaMoms andTodd... === Q
I

Announcements  Topics  Photos

‘ Write something..

Featured ()

Sona Bose

Bh-Q

Hope everyone had a gre =kend!
Sharing this week’s Live

Monday @ 9:30 AM PT

Tuesday @ 7:00 AM PT
Thursday @ 11 AM PT

Can't wait to see you all and hope to
see some new faces W

&« .LvogaMomadeodd... e Q
e S

Announcements  Topics  Photos

‘ Write something...

Featured (
Ruk‘ .

Be kind and respecth”  '~re
all here to support € ar.

2 Yoga content only, please.
Give more than you take. No

3 promotions, spam, or
advertisements.

Show All Rules

SoftUni
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Activate important posts
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¢ C @ facebookcom/groups/digitalbg & W f'. [ N M) % @ O 9 @ @ DN =0 °
@® SMART WATCH HL 9 Tnelop10Siack Al.. [l Oignad Envoy @ (102} Industry 4.0 @ Solustions A2 - One @ Search Results ~ Sa.. [l Success Stones - U Qfa G mo-GoogleSearch @ ¢ [ b 1 8A Influencers You

9 Q, Search Facebook ﬁ\} ;]

Manage group D)

’ Tema:
NMnueH

o ) B a H “ H r
Q Admin Assist p A

)

ED
51

F Eien 322 @ B i

Awrntanex Mapketunr 3a
Mpeanpuemaum
& vut Qronsg

ena

Participant requests

)

Group by ETIEN Marketing & Mindset

Badge requests

O

B runcusapaate Avrutaned MapkeTtunr 3a
&

&

Mpeanpuemaun
Pendin sts i - + i
i vqpo & Public group - 576 members % Joinad
Scheduled posts
About Discussion Guides Featured Topics Events More » Q voe @ -
Jow interacting as ETIE 4]
® Create a public post Changes to public ?roups
4 Learn about key updates to your group
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Content Marketing
Make it worth sharing




Content strategy apky

= What is the topic(s) | will be talking about?

= [s it demonstrating my expertise?

= What content formats?

= [s it corresponding to my objectives?
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The 3 types of appealing content Do

= Educational - teach your audience (a new skill)
= Fun - make them smile, happier

= Inspirational - build their confidence
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The Gary Vee Content Model

DOCUMENT. B ﬁ I%

B Thes ts GOLD STATUS ~ com mants dbout

Gonanc a0 MUK - abaa ey tram wou MUIST
BE secunsly conflfenm 300 S i 0w Whet

ow Cat add, erd yosr WY Defore pow ever
§0 4 hwp weathes ¥a why dactors send

https://www.garyvaynerc
huk.com/the-garyvee-
content-strategy-how-to-
grow-and-distribute-your-
brands-social-media-

DISTRIBUTE ACROSS
ALL RELEVANT

DOCUMENT ONE
LONG-FORM

CREATE CONTEXTUAL
SHORT-FORM FROM THAT.

(EumpLes: Amctes, memes,  SOCIAL PLATFORMS.
IMAGES, QUOTES, ETC.)

PIECE OF CONTENT
(EXAMPLES: PODCAST OR VLOG)

(EXAMPLES: LINKEDIN,
INSTAGRAM, FACEBOOK. ETC.)

https://www.garyvaynerc
huk.com/how-to-create-
64-pieces-of-content-in-a-
day/
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Value, value, value...
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m Q Search for jobs, people. posts

Facent

B Live Q&A: Jawo 28 yumw awr
™ Entreprencurs Night Out | 28.0
W BWIHEC upea U

A\
[V
Le ¥
™ From CTO to CTO: Quantum ¢ £\k\‘
S

B Bupryansa peansocr: Qnrwran

® s 9

NEWSLETTER
AurntaneH MapkeTuHr
Y¢ Hiosnetbp

Pasaua Guaveca cn HPE3 ANTETANSH MapKE TN

8y Etien Yanev - Digital Marketing [ Pubsshes aeekly
Groups ital Marketing Indu ead at A Enabling Entr 616 subscribers

B BMIHEC wpea Ul

& |

Jnity OpenScape UC professio

Digital Marketing

Show mare s
Editions 12

Events -

Followed Hashtags Published 4 Cays ago

# sipotenglish

See all

Discover more

Linkedl Linkeam Corporation © 2022

". Messaging

©
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1. The IF - THEN statement

2. If you don’t do anything, this will get worse
3. What most people do

4. Imagine this!

5. Don't let this happen to you!

31
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= Building your brand is a marathon

Value -> Authority -> Influence -> Sell

Define Value Proposition / Objectives

You need some true fans

Achieve your goals through content

33



Diamond Partners Diattal
ﬁMFT INDE AV Coca-Cola HBC SCHWARZ
KINGS Serving the high achievers “

Bulgaria
P ostbank €9 POKERSTARS | @ CAREERS

Pewenun 3a mBoemo ympe

SUPER ~ 3
HOSTING () epase <.taulia

B vision €2SmartIT creutE>//\<
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" varoHanova IMPUISEMEDIA  BOOK':ii

s - ABC DESIGN &
1FrORFIT N ETPEAK

Performance Marketing for Business

%\\ StartupMasters. ‘ Z Iplkﬂvw




License Do

= This course (slides, examples, demos, exercises, homework,
documents, videos and other assets) is copyrighted content

= Unauthorized copy, reproduction or use is illegal
= © SoftUni - https://about.softuni.bg
= © SoftUni Creative - https://digital.softuni.bg

© SoftUni Digital - https://about.softuni.bg. Copyrighted document. Unauthorized copy, reproduction or use is not permitted.



About SoftUni Digital Do

= SoftUni Digital - High-Quality Education,
Profession and Job for Designers g
= digital.softuni.bg

SoftUni
= SoftUni Digital @ Facebook

Digital
» https://facebook.com/SoftUniDigital n

= SoftUni Digital Forums

= softuni.bg/forum/categories/116/softuni- F
creative -




